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ЛЕЛЕКА Тетяна. АНГЛОАМЕРИКАНІЗМИ СФЕРИ ФЕШН-ІНДУСТРІЇ В УКРАЇНСЬКІЙ МОВІ ЯК РЕЗУЛЬТАТ 
МОВНОЇ ГЛОБАЛІЗАЦІЇ 

У роботі зроблена спроба визначити значення англоамериканских запозичень в глобалізаційних процесах, які 
відбуваються в українській мові на початку 21 століття. Були розглянуті основні аспекти інтернаціоналізації лексики 
української мови внаслідок її поповнення англоамериканізмами. Для прикладу обрані запозичення фешн-індустрії. Було виявлено 
тематичну приналежність англоамериканських запозичень, способи їх утворення, особливості семантики. Також подано 
аналіз уживання англоамериканізмів, які передані словосполученнями. Запозичення охарактеризовані за ступенем 
семантичного засвоєння носіями мови. У дослідженні проаналізовано особливості використання англоамериканізмів у 
випадках, коли їх заміна питомими словами є неможливою. 
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LELEKA Tetyana. THE FASHION INDUSTRY ANGLOAMERICANISMS IN UKRAINIAN AS THE RESULT OF 

LANGUAGE GLOBALISATION 
The paper attempts to determine the significance of Anglo-American borrowings in the globalization processes that occur in the 

Ukrainian language at the beginning of the 21st century.In the modern world, this process is becoming more and more significant and 
gradually affects various fields of public life. Language as the main indicator of the changes in society, naturally, does not remain aloof 
from it, absorbing and manifesting in one way or another any newly emerged socio-economic or cultural events. The borrowings of 
fashion industry were taken for the analysis.Subject of research isAnglo-American borrowings in the Ukrainian language of the 21st 
century. The purpose of this work is to identify the features of the use of borrowings in the field of fashion as a manifestation of the 
language globalization. The thematic affiliation of Anglo-Americanisms, ways of their formation, as well as features of semantics were 
revealed. The borrowings are characterized according to the degree of their semantic absorption by native speakers. Special importance 
is given to the borrowings, which are transmitted by phrases. The study analyzes the need for the use of Anglo-Americanisms, when their 
replacement by primordial words is excluded.The main aspects of the internationalization of the Ukrainian vocabulary due to its 
replenishment with Anglo-American borrowings were also considered. The work shows the direct influence of globalization processes on 
the formation of fashion design and fashion terminology in the modern Ukrainian language. Globalization, reflected in terminology, has 
not only advantages in the form of the functioning of an international fund of scientific and professional vocabulary, but also visible and 
tangible flaws. National languages have a lesser extent use of their own lexical basis in the formation of the terminological corpus of a 
particular field of activity. The relevance of the borrowing for the fashion language makes their further pertinence studying in the 
perspective of semiotics, linguistic cultural studies, the theory of language contacts, intercultural communication. 

Keywords: globalization, internationalization, fashion industry, borrowing, Anglo-Americanism. 
Globalization is one of the most important processes occurring in the world today, which 

affects all the fields of public life, including economics, politics, government, law, interstate 
relations, security, social area, ecology, culture. 

The problem of continuous Anglo-Americaninflow to various languages of the world is often 
discussed.The issue of borrowing is one of the most pressing problems of modern linguistic science. 
Among the most interesting works of contemporary social scientists, one should pay attention to the 
research of K.O. Tishchenko, T.Ya. Lilio, A.O. Kovalenko, U. McBride.The influence of 
globalization on the language, linguistic-political practice, language policy was the subject of 
attention of various researchers, in particular B. Ajnyuk, A. Galchinskyi, E. Zagrava, L. Nagornyi, 
J. Radevich-Vynnytskyi and others. In the science of public administration, such indirect regulation 
of linguistic relations has not been studied. The role of the state language as a factor of national 
security in the conditions of intensification of globalization processes was considered by 
I. Lopushinskyi. 
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As E. Zagrava points out, if earlier, one nation was conquered, suppressed by others, in the 
present conditions a global, faceless, technocratic world threatens the very existence of nations as 
separate communities of people having their spiritual and cultural features and signs, and a 
common, separate from the other nations, economy[6, p. 24]. The relevance of this study lies in the 
fact that it covers the most modern sources of analysis, and therefore is aimed at studying the 
current state of the problem of English-language borrowings, so common in Ukraine. The idea of 
the study arose as a result of personal experience and communication, viewing magazines and TV 
shows, observations in public places.  

The object of the study is the modern Ukrainian language. The subject of the research isAnglo-
American borrowing in the Ukrainian language. The purpose of this work is to identify the features 
of the use of borrowing in the field of fashion as a manifestation of language globalization. To 
achieve this goal, the following tasks have been put forward: 1) to analyze Anglo-Americanisms; 
2) to classify borrowing groups; 3) to characterize the justification for the use of Anglo-
Americanisms. 

In the modern world, the processes of globalization are becoming more and more significant 
and gradually affect various fields of public life. Language as the main indicator of changes in 
society, naturally, does not remain aloof from these processes, absorbing and manifesting in one 
way or another any newly emerged socio-economic or cultural events [10]. 

In the context of globalization, there is a process of total westernization, unification of the 
external appearance of the consumer on a global scale based on the Euro-American aesthetic 
standards [14, p. 24]. Practically in any country there are the same luxury (Dior, Chanel, YSL, 
Versace, etc.) and mass (Zara, H & M, TopShop, Mango, etc.) brands [5]. And the latter, copying in 
cheaper versions the replicated fashion trends of the catwalks of Paris or New York, contribute to 
the active dissemination of the global fast fashion endowed with global cultural codes [15, p. 35]. 

Most scholars agree that one of the main conductors of foreign vocabulary is the print media. 
Important role in the borrowing processesoccupies the so-called glamorous and glossy fashion 
magazines,a part of a powerful fashion industry [4, p. 83]. Today everything is connectedwith 
fashion is at the peak of popularity. Books are being written about the fashion industry, TV shows 
and movies are drowned, a large number of publications appear.It is becoming very prestigious to 
visit various fashion weeksand other events which number is uncountable. 

Fashion is the mechanism that organizes the life of society and regulates the behavior of 
people in it. She submits to its influence not only the everyday field of human life (choice of 
clothes, interior, gastronomic preferences), but also mental (the way of thinking, self-identification, 
choice of behavior model). In this case, the fashion is not only a powerful social regulator, but also 
a significant cultural phenomenon. For modern linguistics, fashion is a relatively new object [5]. 

The fashion industry, having a decisive influence on the structure of the global economy, 
controls the fields of production and consumption of goods on a global scale [2, p. 57]. As a result 
of the globalization processes, there is a gradual erosion of the ethnic specificity of various cultural 
entities, a decrease in the status of national fashion, the loss of traditional sign systems, both within 
individual ethnic groups and humanity as a whole [24, p. 5]. 

The fashion industry is a huge empire, which annually recruits billions of dollars in profit. This 
field of life is constantly expanding, changing old tendencies, bringing new ones. 

Recently, we have been able to observe how much the vocabulary of the fashion world has 
changed, how many new words have appeared on the designation of fashion products: clothing, 
footwear, accessories, perfumes and cosmetics. Some words are firmly enshrined in the language 
and are actively part of the vocabulary, while others do not rotate and eventually disappear 
completely from the language [5, p. 26]. Ten years ago, words such as must-have, jeggings, must-
buys only began to appear on the pages of fashion magazines, while today they have been 
successfully entrenched in English and do not raise any questions. 

At the same time, vintage fashion is gradually being incorporated into the system of the 
fashion industry and commercialized. Hollywood celebrities take part in advertising this trend, 
boutiques of vintage fashion for consumers with different financial opportunities are opening, and 
some of them sell new, stylized antique clothes [12, p. 318].  
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There are online stores of vintage fashion, glossy magazines give recommendations on the 
purchase and ways of wearing this kind of things. 

Consequently, there is a gradual rapprochement of this oppositional culture of the direction 
and the globalization-standardized fashion industry. 

There are many ways in which new words are associated with the fashion industry. For 
example, some fashion designers give names to old things, so as not to repeat themselves. These are 
words like killer jeans/кілер джинси – worn jeans, whorts/ ворси – winter shorts worn over warm 
tights. That is, these things have always existed, but began to be called differently to impress on 
potential mods. Other, on the contrary, invent something extraordinary and new, such, analogues of 
what does not exist yet, in order to attract the attention of buyers and make a breakthrough in the 
fashion world. For example, mankini/манкіні – male bikini.  

According to some linguists, the emergence of a new vocabulary in the world of fashion leads 
to confusion, it simply repeats the already existing terminology. For example, the fashionable word 
leggings means the same as what was previously calledлосини, which were popular in the 90's 
[5, p.24]. 

But the largest number of borrowings of English clothing in the Ukrainian language came in 
the 2000s. These words have settled well in our language: кардиган (cardigan), бодi (body), парка 
(parka) and some others. Currently, one of the main features around the world is the use of a large 
number of English words. 

For example, the word мода (Sp. moda; Fr. mode) can be found almost not less than his 
English equivalent fashion [5]. The mod is now called the fashionista, or fashion-addict, and the 
term fashion victim refers to a person who blindly followslatest fashion trends, which, in turn, have 
the honor to beposed to the public at special shows or фeшн-шоу/fashionshow. 

However, the transfer of the conceptмодаor моднийis not limited to lexeme fashion.  
Thematic groups were highlighted, one of which is fashion: 1)  arments: бомбер (short jacket 

with elastic bands on the sleeves and on the bottom edge) шорти, топ, кардиган, джинси; 
2) shoes and accessories: клатч, сліпери, оксфорди, шопер (spacious bag); 3) fabrics and 
materials: кашемір, лайкра,джерсі; 4) clothing styles: вінтаж, кантрі, хіппі, леді, рок, 
гламурній, мілітарі; 5) model, cut: слім, скінні, беггі, оверсайзд, принт; 6) words describing 
fashion: фешн, тренди, мейдін, мікс, мастхев, шоппінг, лукбук, бренд; 7) the manner to 
wearовердресд (overdressed) – to dress excessively elegant, with an excess (usually a negative 
characteristic) 

It is easy to explain the identical sounding of the names of different fabrics. For example, 
names of cloth such as твід/tweed, стрейч/stretch,джерсі/jersey, obviously have one source of 
borrowing. For the denominations so popular these days, English is used in denim two terms denim 
and jeans. 

As for the names of styles in clothes, here, probably, brighter than in other lexical subgroups, 
there is a dictatorship of the American national version of the English language. As you know, there 
is a hugemany styles of clothing, and list them all is not possible [25, p. 184]. 

The English borrowing лук/look is widely known in many countriesoftheworld. Subsequently, 
it began to denote a particular style of femaleclothes. 

We drew attention to the regularities of the ways of creating these words. It turned out that the 
most common ways are merging and word-building. Fusion – a combination or truncated root of a 
single word with an entire word, or a combination of two truncated roots. A word like 
nandals/нандалси – comfortable, flat sandals, such as one’s nan might wear formed by merging, 
poots/путси came from (from pants and boots).There are a number of new terms that refer to the 
items of clothing for men's wardrobe: men's manties/мусики – from two words man і panties; men's 
sandals mandals/мусоножки, мушельки; men's pantyhose mantyhose/мулготки; men's version of 
a handbag murses/мумочки; mankle/манкл (is used to designate a nude male leg), mamil/маміль 
(middle-aged man wearing sweatshirts) іmullet dress/мулетдрес (female skirt, short front and long 
back).  

Тhe creation of neologisms is аs popular, as word-formation. For example: 
дрес-код (dress code) – a set of standards that companies develop to help provide their 

employees with guidance about what is appropriate to wear to work; 
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сандрес (sundress) – a really comfortable dress you can wear almost anywhere);  
бекстейдж (backstage) – 1) preparation for the show, being behind the scenes; 2) the genre 

of fashionable reportage photography, which is a shoot of the process of preparing for shows, photo 
shoots; 

клоузфітинг (closefitting) – tight fitting clothes; 
лонгслив (longsleeve) – T-shirt with long sleeves, a piece of clothing of both male and female 

wardrobe. In some cases, may play the role of men's underwear. 
There is prefix mode of creating fashionable neologisms: ultra-femme (extremely feminine). 
New words in the fashion industry are also formed by the suffixal method: 

fashionista/фешиніста (A term used to define a woman with a penchant for shopping and a natural 
flair for combining both current and vintage fashionable trends). 

There is still a way to create neologisms, as an initial reduction, for example: K- leather 
(leather made from kangaroos).  

Among the studied vocabulary there is also a metaphorical transfer: снуд (wide knitted scarf) < 
snood (hairnet); кафи (decoration for the external part of the auricle) < earcuff < cuff (cuff of 
clothes). 

A significant number of studied items of clothing and footwear are formed using metonymy: 
лонгслив (T-shirt with long sleeves): long sleeve t-shirt – long sleeve; 
худi (jacket with patch pockets on the front and hood): hoodie – hood;  
бойфренди (jeans special cut, reminiscent of men's): boyfriend jeans – boyfriend. 
There are unjustified equivalent borrowing, that is, such borrowings that perform secondary 

nomination function to denote an object or concept that already exists in the recipient language. 
These Anglo-Americanisms can often be attributed trench/тренчor тренчкот, topand others. 
Speaking of accessories, you should pay attention to borrowing clutch/клатч, which is rapidly 
gaining ground in the globalized language of fashion. 

But if we talk about the most popular, the most fashionable at present, almost all of them are 
denoted by an English word or expression, and this despite the fact that most of these names have 
absolute equivalents in the recipient language: casual/кежуел (повсякденний), street 
fashion/стрітфен (вулична мода), style/стайл (стиль), lady-like/леді лайк (як леді), baby-
doll/бебідол (лялька) etc. In addition, fashion magazine editors often sympathize with expressions 
such as boyfriend style/бойфрендстайл or sportswear/спортвее that can be given in English. 
Also, there are names of styles that came into fashion along with one or another musical trend, 
which was most often designated by the English term. Among these names can be distinguished 
styleглем (glam), гранж (grunge). 

It is important to single out another layer of borrowed vocabulary, denoting silhouettes, 
models of various items of clothing, since not everyone knows the meaning of Anglo-Americans. 
оversized/оверсайд, baggy/баггіor slim fit/слим фіт. 

Representatives of the highest strata of society and celebrities, who, being trendsetters, carry 
out advertising for products of this or that fashion house, are closely connected with the world of 
fashion. For example, celebrities are celebrities/селебріті, аs well as, the representatives of high 
society are called vips/вiпперсони, jet set/джет-сет, high society/хайсисайті or recently 
appeared designation EIP/ЕЙП (Extremely ImportantPeople), which is not yet very popular, but it 
may already be through some kind ofperiod of time it will be familiar to any lover of fashion press 
from around the world. 

There are classifications of terms for various reasons: structurally simple and complex, terms 
of their own language and borrowed, and so on. This paper presents the classification in accordance 
with professional recognition. 

1. Examples of the simplest terms in the field of design of clothing and fashion can be the 
following: бейсболка,блейзер, боді, бриджи, гламур, джемпер, кардиган etc. 

2. There are terms that will cause difficulties in understanding, but not among people 
interested in fashion, although unprofessional: 

гриндерси(Grinders) – heavy shoes of the British brand Grinders, 
джеггінси(jeggins) – tight leggings, color and texture imitating skinny jeans, 
клатч (clutch) – a kind of handbag, the characteristic difference of which lies in its small size, 
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лоф́ери (лоу́фери) – men's and women's shoes without lacing and zippers with a long tongue, 
a rounded toe and a leather tassel or jumper on the rise of the foot. The name comes from the 
English word loafer – slacker, 

дабл-фейс (double face) – double sided fabric, 
снуд (snood) – closed scarf in the form of a ring (scarf-collar). 
3. The third category of terms may indeed be presented to a non-fashioned person as some 

kind of code, a secret language. Here is a small test of how well we know the following terms: 
триблі(trilby) – a kind of Fedor with narrower slightly lowered fields and a low trapezoid 

crown having one hollow in the center and two on the sides; 
гайдлайн (guideline) – frame, the core of the collection. It can be a silhouette or some 

memorable detail; 
місфіт (misfit) – trend implying balance violations in a suit; 
некхолдер (neckholder )– clothes on the shoulder strap; 
рами (ramie) – durable inelastic fabric resistant to harmful chemical processes from the fibers 

of the Chinese nettle Boehmerianivea, with its glossy shine similar to natural silk; 
трендсетер (trendsetter) – the one who (or that) sets the direction, the trend. Often, this term 

refers to stars, social persons, whose style of dress and life is copied by many. 
On the other hand, in professional terminology, borrowed terms are more often more accurate 

and more capacious than the equivalent in the native language. Forexample: 
пуловер (pullover) – men's knit sweater; 
снікери, (sneake) – subspecies of sports shoes, intermediate format between sneakers and 

sneakers; 
слакси(slack) – a kind of  trousers with legs, widened in the hips and narrowed at the bottom; 
топсайдери(topside) – shoes on a thick grooved sole of white color with a cord running along 

the back and ending on the rise of the foot; 
уггі (uggs– ugly boots) – sheepskin boots. 
Obviously, as the borrowed term is short, precise and concise, even in terms of structure, it is 

one short word, not a phrase. 
Thus, it is possible to single out signs of borrowed terms in the recipient language: accuracy, 

conciseness, narrowing of the meaning or shift of meaning when moving from one language to 
another, preserving pronunciation, the possibility of combining with national language units. 

It turns out that in UkrNet and some Ukrainian programs, in magazines, they are really using, 
instead of custom-made біспоук(bespoke) – custom-made clothing, based on an exclusive piece, 
using individual measurements [15, p. 35]. 

Thus, it can be argued that the phenomenon of globalization is gradually penetrates into the 
sphere of fashion language. The fashion industry turns out to be absolutely international: 
international brands of clothing, footwear, decorations; international fashion magazines, 
international fashion journalists whose articles are published in various versions of international 
publications, international photographers working for magazines in many countries of the world. 

In such conditions, the international fashion language develops and an important constituent 
feature of which is borrowing. The relevance of borrowing for the fashion language makes their 
further pertinence studying in the perspective of semiotics, linguistic cultural studies, the theory of 
language contacts, intercultural communication. 

So, the work shows the direct influence of globalization processes on the formation of fashion 
design and fashion terminology in the modern Ukrainian language. Globalization, reflected in 
terminology, has not only advantages in the form of the functioning of an international fund of 
scientific and professional vocabulary, but also visible and tangible flaws. The language has a lesser 
extent use of their own lexical basis in the formation of the terminological corpus of a particular 
field of activity. 

The emergence of fashionable neologisms suggests that language – a social phenomenon, and 
all changes in it are an indicator of the development of culture and society. 
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ЛІНГВОКУЛЬТУРОЛОГІЧНИЙ АСПЕКТ ВИВЧЕННЯ 

ФРАЗЕОЛОГІЗМІВ УКРАЇНСЬКОЇ ТА АНГЛІЙСЬКОЇ МОВ 
Людмила ЛИСЕНКО (Кропивницький, Україна) 
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ЛИСЕНКО Людмила. ЛІНГВОКУЛЬТУРОЛОГІЧНИЙ АСПЕКТ ВИВЧЕННЯ ФРАЗЕОЛОГІЗМІВ УКРАЇНСЬКОЇ ТА 

АНГЛІЙСЬКОЇ МОВ 
Проведений контрастивний аналіз фразеологізмів з компонентом «серце» в українській та англійській мовах показує, що 

вони відіграють першочергову роль у формуванні фразеологічного значення, оскільки виступають у ролі мотивуючого 
компонента семантики аналізованих фразеологізмів. Визначається ступінь співвідношення семантики одиниць. 
Наголошується на чинниках, що беруть участь у розвитку аналізованих фразеологізмів.  

Ключові слова: фразеологізм, контрастивний аналіз, семантика, лексичне значення, функціональний аспект, порівняльне 
вивчення, лінгвокультурологічний аспект. 

LYSENKO Liudmyla. LINGUOCULTURAL ASPECT OF STUDYING  PHRASEOLOGICAL UNITS IN THE UKRAINIAN 
AND ENGLISH LANGUAGES 

The article deals with the contrastive analysis of phraseological units with the component "heart" in the Ukrainian and English 
languages. It is found out that they play a primary role in shaping the idiomatic meaning as a motivating component of semantics of the 
analyzed idioms. It determines the degree of correlation of phraseological units. The factors involved in the development of  the  analyzed  


